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DETERMINANTS OF CONSUMER'’S PERCEPTION AND
PREFERENCE - A STUDY WITH SPECIAL REFERENCE
TO CAR USERS

Dr. A. Khaleelur Rahman* & Mr. S. Jafar Sathik**

Abstract

The goal of business is to enhance sales by determining the factors
that influence customer purchasing decisions. Customers are provided
with numerous alternatives o choose from. The automobile category is a
broad trend. Affective marker ¢ ication is es ial for reaching the
target audience. main farget Consumer perception and preference are
critical in business service, and it is the pleasure felt by people who have
met their exy 1 Ac who has a positive ience with
the concerned dealer is likely to use the same brand again, but a customer
who kas trouble with a certain brand of car ts unlikely to use it again. The
study on “customer perception and behaviowr of car users " will help us
improve owr marketing strategies. The current study examined a number
of variables connected to consumer perception and preference in Trichy,
Tamil Nadu.

Keywords: Price, (} - (i
INTRODUCTION

‘Today, companies all throughout the world recogmze that the
customer 1s king. Understanding why and how consumers use things
may help marketers understand how to enhance current products,
what kinds of products are required in the market, or how to get
customers 1o bug‘ their products. An era of globalization, privatization,
and liberalism has altered both society and people’s ways of living
Customers’ perceptions of different brands have emerged as a crucial
idea in the modern business world. Companies nowadays are
becoming more customer-centric and heavily focused on pleasing
their customers because they have understood how important it is to
do s0 i the current competitive environment. Customers' pereeplions
and preferences are crucial to corporate success because thz are
what make customers feel that a firm has performed to their s
Customer satisfaction demonstrates the beneficial relationship
between customer perception, loyalty, and retention while also having
a favourable impact on an organization s profitability. Each consumer
*Research Supervisor, Associate Professor & Head PG & Research
Department of Commerce, Jamal Moh d College (A ) (Affiliated
to Bharathidasan Umiversity) Tiruchirappalli-20, mail; akrakeéSa gmail.com
**Research Scholar, PG & Research Department of Commerce, Jamal

Meh d College (A ) (Affilinted To Bharathidasan University)
Tiruchirappalli-20 mail: jafarsathik20 @ gmail.com
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